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1.

X

2.
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3.

Community engagement and volunteer culture – OUTSIDE OF UW RELATIONSHIP
Up to 5 Points

Partnership WITH UW to raise community awareness of needs & foster a spirit of giving
Up to 5 Points

CEO, Senior, and General Leadership Involvement and Giving
Up to 10 Points

X

4.

Corporate or Foundation Contributions & Other Non-traditional and In-kind Gifts
Up to 5 Points

X

5.

Employee Campaign Coordination, Recognition and Incentive
Up to 5 Points

X

X

6.

Participation Level

7.

Special Events

Up to 10 Points
Up to 10 Points
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Organization Overview
Summary for use during Awards Ceremony
Briefly describe the philanthropic culture of the organization.

Publix Spirit of Giving
Publix Supermarket's mission statement includes the words "Involved as responsible
citizens in our communty".
Founded in 1930 by Mr. George Jenkins, who was once asked what he thought he would
be worth had he not given so much away, Humbly, he answered, "Probably nothing". This
legacy of giving continues today, more than 80 years later, through their support of local
non-profits and the needs of local communities.

Share ONE creative strategy, engagement opportunity, volunteer activity OR special event that ignited
campaign success
"Everything is Possible Together - Publix and United Way
Opening their first store in Catawba County in February, 2017, Publix associates from store #1550,
eagerly began reaching out to find opportuntities to help in our community.
Store manager, Arnie Jackson, led the way by joining our Board of Directors in 2017. Then on Oct. 10,
2018, he and along with other Publix associates volunteered at our 26th Annual Cross Country
Invitational. The focus of this event is to teach these students the importance of giving back to their
community at a young age. In order to compete, each high school team is required to do a service
project in their own community and submit a description of the project, as well as photos. This
information is then displayed on yard signs at the event to recognize their efforts. For the second year
in a row, Publix associates grilled and served some 800 hotdogs and beverages to over 600 student
runners from 28 high schools from across Western NC. Publix also provided bottled water and cookies
for the participants as well a $250 gift card to help with costs of food

Three NUMERICAL successes you wish to highlight:
•
•
•

Total campaign this year: $50,783 ($20,900 corp. gift)
to emphasize a key point. To place this text box anywhere on the page, just drag it.]

79% of their associates contributed to the campaign.
to emphasize a key point. To place this text box anywhere on the page, just drag it.]

12 leadership donors and a per capita of $233.46.
to emphasize a key point. To place this text box anywhere on the page, just drag it.]

Standard 1 – Community engagement and volunteer culture within the community footprint. Exclude UW
partnership and focus on other organizations that the company works with to build a stronger community.
Up to 5 points
For example:
• Describe how the organization works in tandem with community stakeholders to problem solve and
create solutions that build stronger communities.
• Does the organization have a social responsibility policy or statement? If so, provide some highlights of
the mission.
• Is the organization seen as a community philanthropic leader and why?
• How does the organization benefit from being involved in serving the community?
• Are there specific ways the organization builds a volunteer culture?
• What % of employees are engaged in volunteer work in the community?

Below are examples of how Publix associates at Publix become "Involved as responsible citizens in
the communities where they live", as stated in their mission statement.
Publix Serves Day - 2018
On April 3, 2018.with more than 5,700 Publix associates volunteering at over 150 non-profit
organizations across their seven state service area. The program's primary focus is on the plight of
the hungry and homeless in local communities throughout their operating area. Associates pitched in
to help Habitat for Humanity build homes and Feeding America food banks feed families, where
feasible, in addition to other service projects that support youth and education.
As a company that is committed to giving back, Publix Serves Day 2018 marked its third year as an
annual company-wide event.

Standard 2 – Organization’s partnership WITH UNITED WAY to raise community awareness of needs and foster a
spirit of giving.
Up to 5 points
•
•
•

How does this organization’s philanthropic priorities align with the local United Way mission or initiative
work? Where is synergy created because of United Way partnership?
What innovative process, product, or programs were used to elevate community engagement and increase
volunteer or giving action?
Comment on year-round engagement that exists, if applicable.

The Hickory Publix played a key role in the Catawba County United Way's Stuff the Bus School
Supply Drive last year.
Employees from the store pitched in and helped sort the mounds of school supplies collected for the
annual campaign. They donated an entire morning to help get the items prepared for the three
school districts in our county, who came by the CCUW office to get their share of supplies for their
students.
The stores Event Planning team helped get the word out among their fellow employees about Stuff
the Bus and the volunteer opportunity.
Then our Publix made a bulk donation off two pallets filled with 188 boxes of additional school
supplies with everything from crayons to glue to paper to binders.
Overall, more than 4,000 individual items were donated to our area schools. The group has already
made it clear they are looking forward to helping with the next school supply drive.

Standard 3 - CEO/Sr. Leadership & General Leadership Involvement & Giving
Total Possible Points = 10
Up to 5 points for description and specific event details
Up to 5 points for increase in leadership giving or consistent/stable giving by leadership
•
•
•

Define leadership giving – company and/or united way criteria
Describe role that senior leadership plays in “influencing” philanthropy, community support, & campaign
activities
List any specific events that are directed by the leadership team

Up to 5 points:

Our founder Mr. George believed in giving back to the community and made it part of our mission
statement, "Involved as responsible citizens in our communities."
He started the yearly campaign for Publix associates to give to the United Way. It is the only
program that we reach out to our associates to encourage their involvement and support. This
year’s video featured Regional Director Patrick Helm and ex-CEO Barney Barnett.
I personally held meetings with my associates (normally four at a time) and management team to
watch the video and discuss the programs that United Way supports and how our community
depends on these agencies. Also, I gave examples of how Publix associates have been assisted by
United Way.
Publix has each store run their campaign during September. There is a competitive spirit in the
company between stores, District Managers, Regional Directors and upper leadership on results of
the campaign. It has become a major part of our culture over the years.
-Arnie Jackson, Hickory Publix Store Manager

Complete the chart below. Up to 5 points
2.5 points awarded for any positive % change in number of leadership givers
Additional 2.5 points awarded for 10% or greater increase in number of leadership givers
Judge’s discretion - Points awarded for consistent leadership giving for companies less than 100 employees- 2.5 points
Year

2018

Total #
of Givers

# of
Leadership
Givers

% Change in #
of Leadership
Givers

101

12

new store campaign

Pts Awarded
for positive
% change

Pts Awarded –
10% increase
or greater

Pts Awarded –
Judge’s
Discretion

Total Points

2017

% of Leadership Givers = 2018 # of leadership givers divided by 2018 total # of givers = % of Leadership Givers
Does the % increase from 2017 to 2018? If so, award 2.5 points – if greater than 10% award additional 2.5 points
Provide comments re: small companies (less than 100 employees) who have no change in Leadership Givers:

This was a new store engaging in its first UW campaign.

Standard 4 – Corporate or Foundation Contributions and Non-traditional/In-kind Support
•

Up to 5 Points

List specific sponsorships, resources, materials, loaned executives, advertisements, videos, etc. that support
the United Way campaign.

Nonprofits and Federal organizations who cannot participate in corporate giving will be judged separately and the
point value of this standard removed from the total possible earned points. Consideration will be given to small
organizations whose employees participate but due to size are unable to also provide a corporate gift.

Publix Charities
Publix Charities is committed to meeting the basic needs of the communities it serves through
additional financial support for housing. The foundation also supports other important causes, such
as food assistance, education, and youth programs.
Read some examples of how the causes we support help to build healthier communities.
Publix Charities began its support of Habitat for Humanity in 1989 with its first contribution to Habitat
for Humanity of East Polk County (Winter Haven, Florida). The Foundation has continued its support
of Habitat for Humanity affiliates, and other nonprofits that serve the plight of the hungry and
homeless.
Dec. 17, 2018 the charity announced it would donate another $3 million donation to fund more than
215 Habitat for Humanity affiliates, shelters and other non-profits across the Southeast. Earlier in the
year Publix Charities donated $5 million to more than 240 non-profit organizations, including member
Feeding America member food banks, schools and other nonprofits focused on alleviating hunger
across the company's operating area.
Their corporate campaigns include:
Feeding America
Food for Sharing
Food For All
Children's Miracle Network
March of Dimes
Special Olympics
Back to School
United Way

Year

2018

Corporate Gift

$

Standard 5 – Employee campaign coordination, recognition, and incentive
•
•
•
•

Up to 5 points

Describe the work of the campaign coordinator and/or committee, listing successful planning tools, specific
activities, and strategies that propelled the campaign to success
Detail how the employees were recognized within the workforce for their investment of time and resources
Share any specific incentives used that proved to be effective in building motivation and resolve to give
Share any “social media” communication that propelled momentum and increased participation

Sue Lail was our coordinator for our past campaign. She tracked who had attended meetings with
me and kept records of donations.
United Way posters were put up in the break room well before the campaign to start promoting what
United Way dos for our community. I used the United Way campaign tools during each meeting
pointing out the agencies listed on the back that are supported by United Way and what those
agencies do for our community. I also pointed out that Publix is the third largest donor to United Way
in the world and how they are a part of carrying that forward.
We gave the associates an appreciation BBQ after the campaign ended to thank them for their
contribution and for supporting the various United Way events during the year.
I took Henrietta Ruff to lunch for being the largest weekly donation donor for the campaign.
-Arnie Jackson, Hickory Publix Store Manager

Standard 6 – Participation Level
Total Possible Points for Standard 6 = 10
Up to 5 points for description
5 points awarded for growth in number of givers
How does the organization ensure that all employees have an opportunity to participate in the United Way
campaign? List specific steps taken to reach and educate all employees.
• Describe any efforts for outreach with specific groups such as new hires, seasonal employees, retirees, etc.
Up to 5 points

All employees are informed of upcoming volunteer opportunities in the community as they are
available. Information on the United Way campaign, including all key dates are posted in the
employee breakroom.

Local corporate numbers are reported below unless indicated as □ statewide
5 Points Awarded for increase in % participation
% Participation = # of givers divided by # of employees
Change in % Participation - 2018 % participation minus 2017 % participation

Year

Total # of
Givers

2018

101

2017

Total # of
%
Change in %
Employees Participation Participation

128

78.9

n/a

5 pts
awarded for increase
in % participation

Standard 7 - Special Event
•
•
•

Up to 10 Points

Successful special events are often the catalysts that educate and energize campaigns. Share creative event
details on ONE outstanding special event used to motivate/excite/reach employees and community.
How did the event attract or impact potential and ongoing donors/volunteers?
Describe event/impact results (quantitative and qualitative, if possible)

The one event that motivates our associates to volunteer for United Way events is the annual
Cross Country High School Invitational. We supported it for the second time this past year, and I
am sure we will have more volunteers for next year’s event.
We post pictures of the event on our Community Board in front of the store for our customers to
see and our associates. This has created excitement with our associates who are anxious to
help. It also has impressed our customers about Publix’s involvement in the community.
Other events we have donated time and/or financially to include:
Rise Against Hunger – dried meals are prepared to send to impoverished countries.
Lifepoint Church/Meals on Wheels – helped serve lunches for Senior Day Out.
Mt. Olive Church – Did healthy living presentation.
Brookdale Assisted Living Centers – provided floral center pieces on a regular basis for their
dining areas.
Pinecrest Assisted Living Center – Pharmacists did presentation to residents about Healthy
Living and what Publix offers that could help them with their diet and possible prescriptions.
Family Guidance Center (a United Way supported agency) – Helped renew flower beds with
new flowers and mulch. Helped trim walkways, lawn and the area next to the building. Power
washed front of building.
Our goal at the Hickory Publix is to support at least one event each month.
-Arnie Jackson, Hickory Publix Store Manager

