2017 Spirit of North Carolina Application
Organization Name
Street Address
United Way Name
Application Contact

Mickey Truck Bodies Inc
1305 Trinity Avenue
United Way of Greater High Point
Name: Joe Barnes/Gail Wells

City/St: High Point NC

Zip 27260

Email: Joe.Barnes@unitedwayhp.org

Organization – Employee Size

Type of Organization

Check the appropriate box

Check the appropriate box

Up
Uptoto2525

employees

26-50
26-50

employees

51 –51-100
100

employees

Business Campaign

101101-200
- 200

employees

City/ County Municipality

201201-500
- 500

employees

Higher Education

501501-1000
- 1000

employees

Hospital/ Health System

1001-1500

employees

Retail

1501-2500

employees

Not-for-Profit Agency - 501(C)3

2501-5000

employees

Professional Services (small business, partnerships, LLC

5001
+
5001+

employees

accounting, architect, engineering firm, attorneys, etc.)

✔

Financial/Banking Institutions

✔

Manufacturing

Standards of Excellence Checklist

✔

1.

✔

2.

✔

3.

Community engagement and volunteer culture – OUTSIDE OF UW RELATIONSHIP
Up to 5 Points

Partnership WITH UW to raise community awareness of needs & foster a spirit of giving
Up to 5 Points

✔

CEO, Senior, and General Leadership Involvement and Giving
Up to 10 Points

Corporate or Foundation Contributions & Other Non-traditional and In-kind Gifts

4.

Up to 5 Points

✔

Employee Campaign Coordination, Recognition and Incentive

5.

Up to 5 Points

✔

✔

6.

Participation Level

7.

Special Events

Up to 10 Points
Up to 10 Points

Signature of the nominating United Way CPO or his/her designee:
Joe Barnes
Printed Name

Signature

ALL APPLICATIONS MUST BE SUBMITTED USING THIS FORM and COMPLETED “AS IS!”
Please do not add borders, headings, color, etc.

Organization Overview
Brief summary for use during Awards Ceremony
Philanthropic culture of organization:

Mickey Truck has been a strong supporter of the United Way for many years. We strive to make a
difference in the lives of our teammates and community. Mickey has a spirit of giving back through the
various programs we support. Collecting for the Salvation Army food drive, Co-Chair and teammates
walking to support JDRF (Juvenile Diabetes)Sponsoring and participating in the MLK Ball for YMCA.
Donating to purchase blankets for the homeless in our community. Past 6 years at 100% participation for
United Way campaign. Red Cross supporter, New board member for 2018. Red Cross provides our First
Aid/CPR training. Support Hospice with donations and purchasing Taste of Town tickets and giving them
to our employees. We have teammates that Ring the bell for Salvation Army at Christmas, serve food at
the homeless shelter.

Share one creative strategy, engagement opportunity, volunteer activity or special event that ignited
campaign success

Kickoff Breakfast with all teammates to say Thank you for past 100% support and challenge them to
continue with this campaign. Executive team was present and we announced Mickey again would be
drawing for several awards which includes 5 winners with a paid vacation day, various gift cards,
restaurant cards, T-Shirts. Everyone that donates at the caring gift level recieves a T-Shirt with Mickey
and United Way logos. We had a 50/50 raffle where tickets were sold and you received a ticket for the
drawing. The winner received the amount collected and the company matched that donation to give to
the United Way campaign. We continue to exceed our total raised every year.

Three numerical successes you wish to highlight:
 Total Giving was $135,770 up 4.4% and $5,795 new dollars
 Corporate Gift was 46,0000 up 30% and $10,885 new dollars / Leadership Givers 16 up 14%, 2 new

givers

 100% participation rate for the 6th year

Standard 1 – Community engagement and volunteer culture – OUTSIDE OF UNITED WAY RELATIONSHIP. Include
relationship/work with other community stakeholders and partners.
 Describe how the organization works in tandem with community stakeholders to problem solve and
create solutions that build stronger communities.
 Does the organization have a social responsibility policy or statement? If so, provide some highlights of
the mission.
 Is the organization seen as a community philanthropic leader and why?
 How does the organization benefit from being involved in serving the community?
 Are there specific ways the organization builds a volunteer culture?
 What % of employees are engaged in volunteer work in the community?
Up to 5 points

.We serve on various Boards and allocation committees to see where help is most needed. During our
campaign we always have different agencies attend and tell about what they do and how we can help.
. Mickey's mission statement is "The Mickey Way" which promotes a spirit of giving back to the community.
. Mickey is seen as a philanthropic leader because each year the owners and teammates increase their
contributions and still maintain the 100% rate. We answer the call when people are in need.
. It makes you feel good about yourself and company to help others and it shows in your work. Knowing you
work for someone that really cares.
. We include as many teammates as we can to participate in walks, food drives, serving the community, they
can see first hand how their donations make a difference., Serving on different agency boards to get first
hand knowledge.
. Mickey's volunteer policy is responsible for 60% of its employees volunteering and being engaged in the
community.

Standard 2 – Organization’s partnership WITH UNITED WAY to raise community awareness of needs and foster a
spirit of giving.
 Document ways in which the organization worked with United Way to generate enthusiasm for
community involvement and support.
 Specific rallies, events or programs
 Unique awareness activities such as meetings, tours, speakers, and fairs.
 Comment on year-round engagement that exists, if applicable.
Up to 5 points

We always start with a kickoff meeting with all teammates and serve breakfast biscuits.
Mickey Owners thank everyone for past participation and tell why it is so important to continue to help.
Members of the United Way also spoke and told everyone how Mickey was number one in giving and
Thanked them.
During each meeting we have an agency speaker and that gives a first hand look at how their contribution
helps meet the needs of others. We hold these groups smaller 15 to 20 per meeting.
We share the local video that touchs them because it is someone in our area.
Several teammates sponsor children during christmas by purchasing toys and items they ask for.
We wrap up our campaign with a special meeting to draw for prizes and paid vacation days. Tshirts are given
out that day to everyone that gave at the care gift level but also alot of other gifts were drawn.
All year we post United Way posters, tell new employees about opportunity to donate, recommend anyone
that needs help to contact 211 and let them advise you.
It is very important that the teammates know this is support from the top down, we believe in what the
United Way stands for and does in our community.

Standard 3 - CEO/Senior Leadership and General Leadership Involvement & Giving (Based on how the local UW
defines leadership giving)
 Describe the role that senior leadership plays in “influencing” philanthropy, community support, and campaign
activities
 How does the organization’s leadership in general promote a culture of giving?
 List any specific events that are directed by the leadership team
Up to 5 points

Every year the owners increase their personal and corporate pledges.
Dean Sink and Carl Mickey Jr are Alex de Tocqueville donors. (10,000 & above)
Carl Mickey Jr is a United Way Board of Directors member.
Taking time to explain how their contribution changes the lives of so many and personally Thanking them
for past and future contributions.
Giving paid vacation days, Gift cards, Breakfast Biscuits, Pizza Lunches, other awards as a Thank you.
Management allows time away from work to particpate in the UW Manufacturing Commitee, to visit
potential new UW prospects, make phone calls to other CEO's to schedule meetings.

Complete the chart below. Up to 5 additional points
2.5 points awarded for any positive % change in leadership givers
2.5 points awarded for 10% or greater increase in % of leadership givers
Total possible points for Standard 3 = 10
Use local organization numbers if possible, otherwise indicate as □ statewide
% of Leadership
Givers

Year

Total # of
Givers

# of Leadership
Givers

2017

327

16

4.8

2016

327

14

4.2 %

%

% Change in
Leadership
Givers

14

Pts Awarded for
positive % change

Pts Awarded - 10%
increase or greater

%

UW % of Leadership Givers - 2017 # of leadership givers divided by the 2017 total # of givers
UW Leadership Givers % Change - 2017 # of leadership givers minus the 2016 # of leadership givers divided by 2016 #

Outline any factors or information that could affect % of leadership givers.

Total
Points
waAwarde
d

Standard 4 – Corporate or Foundation Contributions and Non-traditional/In-kind Support


List specific sponsorships, resources, materials, loaned executives, advertisements, videos, etc. that support
the United Way campaign.
 List any “social media” communication used to build momentum and increase participation
Up to 5 points
Nonprofits and Federal organizations who cannot participate in corporate giving will be judged separately and the
point value of this standard removed from the total possible earned points. Consideration will be given to small
organizations whose employees participate but due to size are unable to also provide a corporate gift.

Post information about our United Way rallies in our Mickey Spirit newsletter that goes out to all
employees and is listed on Facebook.
Employees are allowed paid time off to visit agencies.
Allow extended paid time to attend small meetings and hear from different agency speakers and watch the
video.
Participates in Salvation Army Food drive and post information on our website and on our boards in each
area.
Corporate gift has increased every year for the past 9 years.
Dean Sink & Carl Mickey Jr are Alex de Tocqueville donors. (10,000 & above).
The United Way is our major campaign each year and both their corporate and personal contributions are
increased.
Reward all caring givers with a Tshirt with United Way and Mickey Logo's and also draw for alot
of other gifts.

Year

2017

Corporate Gift

$

46,000

Standard 5 – Employee campaign coordination, recognition, and incentive
 Describe the work of the campaign coordinator and/or committee, listing successful planning tools,
specific activities, and strategies that propelled the campaign to success
 Detail how the employees were recognized within the workforce for their investment of time and resources
 Share any specific incentives used that proved to be effective in building motivation and resolve to give
Up to 5 points

During the “Thank You Pizza lunch” all employees were recognized and thanked for achieving the goal of
100% participation. We let them know this is their award and it shows the care, concern and compassion of
Mickey Truck employees and that is why we will receive the Participation Award again this year.
The following incentives were offered:
Leadership Givers: (1,000 and above)
$50 Gift Card handed out by Carl Mickey
Breakfast and Thank you awards meeting
T-Shirt with United Way and Mickey Truck Logos
Entry in Vann York Car Giveaway(Had previous Mickey Winner)
United Way Caring Club Card
UW Leadership Umbrella(1st time givers)
Caring Gift:
Breakfast and Thank you awards meeting
T-shirt with United Way and Mickey Logo handed out during the meeting
1 ticket for a chance to win a prize for turning in form at meeting
1 ticket for a chance to win a prize for giving Caring Gift
1 ticket for chance to win a prize for giving any amount
Entry in Vann York Car Giveaway
United Way Caring Club Card
All other givers:
Breakfast and Thank you awards meeting
1 ticket for a chance to win a prize for turning in form at meeting
1 ticket for a chance to win a prize for making any pledge

Standard 6 – Participation Level
 How does the organization ensure that all employees have an opportunity to participate in the United
Way campaign? List specific steps taken to reach and educate all employees.
 Describe any efforts for outreach with specific groups such as new hires, seasonal employees, retirees, etc.
Up to 5 points

100% participation rate for the 6th year
Everyone is required to attend a meeting and if they are not able to attend that day we hold another
meeting. We have preprinted forms for everyone.
We set aside 2 days to hold small meetings with groups of 12 to 15 employees. They attend a 30 minute sit
down meeting so they can listen to guest speakers from United Way Partner Agencies and are asked to
complete their pledge form before they leave whether they make a donation or not, that let's us know they
attended a meeting. Our employees are extremely generous when it comes to helping the less fortunate and
our community. That is why we continue to have 100% participation. No pressure is needed, they give
because they know we are fortunate.
We include all our temporary employees waiting to be hired in our meetings and let them have the
opportunity to to hear about United Way and see why it is so important. We hold the forms until they are
hired and process at that time.

Local corporate numbers are reported below unless indicated as □ statewide
Year

Total # of
Employees

2017

327

2016

327

% Change

100 %

Total # of
Givers

327

% Change

Points
%
Points
Awarded Participation Awarded

100 %

327

100 %
100 %

Employee % change – 2017 number of employees minus 2016 number of employees divided by 2016 number
Givers % Change – 2017 number of givers minus 2016 number of givers divided by the 2016 number
2.5 Points are awarded for positive percent change in Number of Givers
2.5 Points are awarded for positive percent change in Percent of Participation
Total possible points for Standard 6 = 10

Total Points
Awarded

Standard 7 - Special Events





Successful special events are often the catalysts that educate and energize campaigns. Provide
information below on 1-2 special events used to motivate/excite/reach employees and community.
How did the event attract or impact potential and ongoing donors/volunteers?
Describe event/impact results (quantitative and qualitative, if possible)
Share creative event details

Up to 10 Points

During our 2017 Campaign, the principal communication methods were Kick-off event, company
communications board, and a Thank You Luncheon. Below are a list of special events which egnited and
inspired the employees to give at 100% participation rate.
Specific events held:
•ࣅ1 Kickoff meeting with all 327 employees ,
oࣅServed Breakfast Biscuits and drinks
oࣅ United Way Agency Speaker and Mickey Sr. Mgmt. encouraged participation and talked about the
agencies involved and how they help the community.
•ࣅ12 Best Practice Campaign Rallies included:
oࣅ15 to 20 employees per meeting
oࣅLoaned Executive from United Way
oࣅLocal United Way DVD with two stories
oࣅPreprinted Pledge Forms
oࣅRaffle for prizes (extra ticket given, if form turned in at meeting)
•ࣅEmployees shared personal experiences about the agency that helped them.
•ࣅAgency group tours.
•ࣅDistribute UW Partner Agency Guides throughout the year
•ࣅPost United Way memos- National Association of Letter Carriers Food Drive.
•ࣅWe give T-Shirts to all caring gift givers with the Mickey Truck and United Way logo that the employees
wear to work and they can see that message all year.
•ࣅWe have a new hires program that gives them the opportunity to participate.
•ࣅWe use partner agencies throughout the year as employee referrals.
•ࣅCollected canned foods for the Salvation Army.
•ࣅChristmas toy drive.
•ࣅSponsored a child at Christmas.

